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Introduction

Equality Myanmar is a leading non-governmental organization working on protecting and
promoting human rights in Myanmar. We produce a range of human rights materials,
audio/visual tools, and other multimedia resources in order to address the lack of human rights
information. We operate with a high visibility profile by publicity of our human rights and
communication materials through its website, social medias, campaigns, events, and other
communication platforms.

However, after military coup in February 2021, Equality Myanmar had high security risks that
imperil its staff, beneficiaries, and operations. For security purposes, all public official references
were avoided started from 1 February 2021. EQMM website or Social Media page were not
operated at that time. Use of its logo on new IEC materials were avoided. We operated with a
low visibility profile for two years after military coup by 1 February, 2021.

In 2022 EQMM opened its administrative office in Chiang Mai, Thailand and staff are relocated
in the safer places. All employees are able to use encrypted communication for work-related
correspondence.

EQMM believes the visibility is important to be made the aware of our presence, brand, and our
work to the donors, stakeholders, partners, and beneficiaries with a secured communication
strategy. However, we must consider brand visibility not affecting security risks to its
organization, staff and families. This policy will guide us to ensure the EQMM’s visibility in the
implementation of projects and program activities and production and distribution of
communication and human rights materials. This policy can be further updated to reflect the
continually evolving nature of our work to take advantage of new events and evolving project
plans and also the mitigation plan of security risks.

Purpose
The brand visibility policy aims to outline the keys principles of EQMM'’s brand, including how
our brand is used and governed.

Definitions
a. IEC and Audio-Visual Materials: are materials produced by the Equality Myanmar as follows
o Publications (hard copy printed materials and electronic materials such as: leaflets,
modules, posters, booklets, cartoon book, toolkits, human rights report, research
report)
o Electronic media (television, films, radios, animation, documentary, doodle art,
talks, live event, photography, muti-media presentations, digital media files)
b. Communication Materials: any materials, information or communications shared,
transmitted or uploaded by the organization.
o Website, social media platforms, emails,
o All forms of advertising
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c. Advertising: the act or practice of calling public attention to one’s product, service, need,
etc. (Ref: Abram Hasher)

d. Brand: a name, symbol, or other marker that businesses use to distinguish their products
from the competitors’ and foster a public identity (Ref: Investopedia)

e. Logo: the organization will have two logos, 1) Equality Myanmar logo, 2) Equality Foundation
logo. The logo is made of three symbols:
i Flames represent human rights education
ii. Two hands represent disseminating human rights awareness
iii. Equal symbol represents promoting equality for all

Guidelines
The brand visibility policy is a system of guidelines that apply to a range of visual applications for
the organization.

1. Logo
Equality Foundation logo will be used for all types of communication materials related with
the Equality Foundation matters.

Equality Myanmar logo will be used to calling public attention to our production of human
rights materials (hard copies printed materials and electronic media), campaign or event
activities, lobbying activities, and advertising. And the organization’s website, Facebook page,
and YouTube channel will be with the name and logo of Equality Myanmar.

2. Website and social media
The organization will post the activity news daily on its website and Facebook page to call
public attention of visibility of EQMM’s work. However, we may not post the activity photo to
protect the security risks to our staff, beneficiaries, partners, and stakeholders.

3. Brand rules and procedures

a. Rules

The following rules must be applied in using EQMM’s brand and logo.

o Consistent use of the brand, logo and design features (e.g., colors, font, etc.) both

online and offline
The correct and most appropriate version of our band is used for a particular purpose
The logotype is unique. The version with a similar design or letters is prohibited.
The design of the logotype must not be altered in any way.
Our brand should always be reflected appropriately when we work with other

O O O O

organizations.
o Regardless of communication size or dimension, the logo can only ever be placed in
five locations
Placement
» Top left corner
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Top right corner
Centered

YV V V

Bottom left corner
» Bottom right corner
b. Procedures

o The staff member should coordinate with IT & Logistic Coordinator to making sure
the correct and most appropriate version of our logo usage before the materials are
produced or the adverting are released.

o The department head or concerned supervisor must approve the materials or
advertainment using the organization’s letter head or logo before publication or
production or release. The department head or concerned supervisor will review all
requests for approval in a reasonable time frame, having regard for production
timelines.

o The approval for using logo or letter head for the internal purposes (e.g., inter memo
or announcement, power point presentation, policy document, etc.) is not required.
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¢. Logo Options

Logo Options

Equality Myanmar Logo colour palette

RGB r46 g49 b146
CMYK ¢100 m100 y0 kO
HTML 2e3192

RGB r255 g242 b0
CMYK  cOm0 y100 kO
HTML  ff200

RGB r245 g130 b32

CMYK c0 m60 y100 kO
HTML 58220

RGB r35 g31 b32
CMYK ¢0 m0 yO k100
HTML 231120

)
-a RGB r225 9255 b255
CMYK  ¢O m60 yO kO

HTML frfff

Equality

14 Gl

1:6%

Font name - Rockwell Extra Bold and
Gungsuh

Equalitv Font name - Rockwell Extra Bold

Myanmar Font name - Gungsuh
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The Equality Myanmar Brand at work

Rights |
For |
All T Shirt 3"x2.6”
| . inches

“ |

Publication Book & Poster

Size 3"X 2.6” inches

Size 2’X 1.7” inches

Size 1.6"X 1.4” inches

Size 1.2”X 1” inches

Size 0.8’X 0.7” inches
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The Equality Myanmar Letter Head &
Mail Signature

Letter Head 1.4”x1.2” inches

& » z
1.4 15" Equality Myanmar
x

A4 paper size

., Email Mail Signature 85p x 75p
f Pixel

85 Pixel

WE VAU < aeaTaLe fegia ey eyaasar ag 2 Tkt wwwns

e W A e ) Somsam ez oy v i G S8 TRb R 1| S

B/ U EFTAM ZEERL B 66 A-K- fmtewy - Feifion - P 0 E~
@NE8 oMy "
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The Equality Myanmar ID & Business card

35" il

2.2
Maung Maung Kyaw
12/KaTaTa(N)000921
Operation Manager
Date of Validity Program Administration Department
\ 31 December 2017 )
2 & e
z 1.16”
ID Card 1.16"x 1” Inches
[ 1.327

semes ooe

.

No.334/344, 2nd level, Bagan Hosing,Lanmadaw 1st street, Anawrahta Road,
Lanmadaw Twonship, Yangon Myanmar. info@equalitymyanmar.org

www.equalitymyanmar.org Call : 09448023569 x

Authorized Signature Date

3.5”
23"

Ni Ni Hlaing
CSO Network Officer

: 09423701065 1.64”
: 09 448023569

=/ Inini@equalitymyanmar.org
nini.egqmm@gmail.com

0 e

il

\/\/\ - ” ”
No.334/344, 2nd level, Bagan Hosing, Business Card 1.0"x0.952

LR LNVER Rl | anmadaw 1st street, Anawrahta Road,  0.54”"
Lanmadaw Twonship, Yangon Myanmar. InCheS

35"

Project Name
Project Location

29

0.83" ! )

0.95”

Project 0.95”x0.83” Inches

www.equalitymyanmar.org
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The Equality Myanmar Bunner

Bunner 2°’X4’ is EQMM Logo 6”X5.2” inches
Bunner 6’X3’ is EQMM Logo 67X5.2” inches

~ Bunner 8'X4’ is EQMM Logo 12"X10” inches
Bunner 10°X6’ is EQMM Logo 12°X10” inches

Bunner 12°’X6’ is EQMM Logo 15°X13.1” inches

x
4

Equality QMyanmar v

Staff Meeting
2017
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Logo Options
Equality Foundation Logo Colour Palette

RGB r46 g49 b146
CMYK ¢100 m100 yO kO
HTML 2e3192

RGB r255 g242 b0
CMYK c0 m0 y100 kO
HTML fff200

RGB r245 g130 b32

CMYK c0 m60 y100 kO
HTML 58220

RGB 1255 9255 b255
CMYK  ¢c0mo0yo0ko
HTML  FFFFFF

Font name - Rockwell

EQUALITY
FOUNDATION
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The EQUALITY FOUNDATION Logo and Brand at Work

T-Shirt 2”x 2” inches

Publication Book & Poster

2”x 2” inches

1.5” x 1.5” inches

1” x 1” inches

0.7” x0.7” inches
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The EQUALITY FOUNDATION letterhead and Mail Signature

Letter Head 1.5” x 1.5” inches

1.5” R —
Equality Foundation
.

A4 Paper Size

Email Signature 0.5 Pixel

Ux @ BI U =iz 5 @mee
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3.5”

1" inches

1” inches

Maung Maung Kyaw [2.2"
12/HNP(IN)000009 '
Opearation Manager
Administration Department

Date of Validity
31 December 2022

ID Card 1.5” inches

Card Holder is and Employee of Equality Foundation.This ID Card is
the Poroperty of Equality Foundation.If Found.
Please return to or Contact the Office.

Email - info@equalitym
Call :09 44088490

Authorized Signature Date

¢ 3.5 LD 4

Ni Ni Hlaing
Program Coordinator

09 44088490
09 44071271
nini.eqmm@protonmail.com
info@equalitymyanmar.org 2.9

Business Card 1” inches

5th Avenue Project, Commercial Building
No 555/130,Village 2, Nong Chom Sub District,
San Sai District,Chiang Mai 50210, Thailand

e : 3.5 - - N X

Project Name
Project Loation

2.2°

www.equalitymyanmar.org

Project Card 1.5” inches

35 - X
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The Equality Foundation Bunner

Bunner 2’X4’ is EQFD Logo 5”X5” inches
Bunner 6’X3’ is EQFD Logo 5”X5” inches
Bunner 8’X4’ is EQFD Logo 12”X12” inches
Bunner 10°X6’ is EQFD Logo 12”X12” inches
Bunner 12°X6’ is EQFD Logo 15”X15” inches

)
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